


About Inbound Mauritius

We are a community of passionate 
digital marketers aiming at transforming 
customers’ digital experience. 
Our three goals are to Educate, Grow and 
Help Individuals as well as Businesses in 
Mauritius and in the world.





Let’s get intimate...



THE WHY OF IT

Get closer than ever to your 
Customers. So close that you tell 
them what they need well 
before they realize it 
themselves.

Steve Jobs

SHARE THIS

https://goo.gl/qPdytr
https://twitter.com/InboundMru/status/764133655040188416/photo/1
https://plus.google.com/share?url=https://plus.google.com/109444791975147230113/posts/UP7HBBPJidF
https://goo.gl/xppnCX


Customer Engagement has become essential as more information is 
being shared and consumed over the internet. The choice making
process is now very short for the common customers. 

Engagement is enabling relationships to happen between a brand and 
the customer. 

What are the Mauritian companies doing about this? Are there any 
best practices in the local industries? These are the two main 
questions we will address in this ebook. 

Ready? So, Let’s not create Links, but Let’s create Relationships. 

Inbound Mauritius



WHAT IS 
CUSTOMER ENGAGEMENT?

The Restaurant Analogy
Let’s say you are the cook of a particular 5-Stars restaurant. You just 
tried a new recipe. You were very confident about it in your kitchen. 
Meanwhile, your customers are complaining about the taste of your 
dish. 

How would you ensure that you know what they are saying? 
The logical way is to ask your waiters to listen and take note of the 
customers’ feedback so you can improve the recipe. By allowing the 
customers to give feedback, you are allowing Customer Engagement.



WHAT IS 
CUSTOMER ENGAGEMENT?

Broadly Defined
Customer Engagement can be defined as the life-time emotional and 
psychological attachment of a customer to a specific brand. 

Why do we need it? 
The customer’s buying behaviour has changed over time. Nowadays, 
with the influx of information shared on the internet, people are 
looking for reviews, comments and most importantly feedback from 
actual customers before even purchasing a product. 

As such, businesses are more inclined in keeping the customers 
engaged with their brand throughout their marketing eco-system to 
respond to their queries, provide substantial product information and 
manage create the best brand experience.  



SHARE THIS

22 %

Customer
Experience

15 %

Content
Marketing

13 %

Mobile

According to Walker study, by the 

year 2020 customer experience will 

overtake price and product as key 

brand differentiator. 86% of 
customers will pay more for better 
customer experience

83 % of customers go to a 

company’s website for information.

In Econsultancy survey for Digital 
Marketing Trends, 22 % of companies 

mentioned that providing a good 

customer experience will be their 

most exciting opportunity in 2015. 

econsultancy.com
econsultancy.com
econsultancy.com
https://goo.gl/Jra6Xn
https://twitter.com/InboundMru/status/764148405794967553
https://plus.google.com/share?url=https://plus.google.com/109444791975147230113/posts/PBJNFQdJBi9
https://www.linkedin.com/shareArticle?mini=true&url=http://imgur.com/Yg4cti2&title=The+Best+Practices+for%20Customer+Engagement+in+Mauritius+&summary=The+Best+Practices+for%20Customer+Engagement+in+Mauritius+&source=https://inboundmauritius.wordpress.com/


What about 
Mauritius?



CUSTOMER ENGAGEMENT 
BEST PRACTICES IN MAURITIUS

To better understand what is being done in Mauritius, we 
selected  four organizations,  from different sectors, 
which have effective customer engagement strategies. 



Youth Sceal

Youth Sceal is a non-profit organization founded in 
June 2013. They aim at social upliftment of the youth 
through Entrepreneurship and Active Leadership

How do they engage?

Youth Sceal focuses on putting the people first. This 
reflects in their communication strategy. 

This NGO creates an impact by empowering people 
to be change makers. These change makers become 
inspiration for the Mauritian youth. 

As such, Youth Sceal engages its different customers 
through Story-Telling on their main channels which 
are Facebook, Blog and Youtube.

https://goo.gl/vc4zFE
https://goo.gl/vc4zFE


L’Express

L’Express is an iconic figure in the Mauritian press. 
They are a member of La Sentinelle group and are 
one of the most visited press website in the country. 

How do they engage?

L’Express has communication channels. These 
include their website, youtube and other social media 
channels. 

Here, we will lay a particular attention on their 
website and its main customer engagement features. 

L’Express allow its readers to comment on the latest 
articles via Disqus. There are also other call to action 
such as Article Notifications, Email Newsletter Sign 
Up, Account creation among others. 

Regarding its social media channels, L’Express shares 
fresh content on a daily basis through Facebook 
posts and other short videos and podcast. 

http://goo.gl/bWAeL1
http://goo.gl/bWAeL1


MCB

MCB is a 178-year bank founded by James Blyth. 
From a single Port Louis branch in 1838, to becoming 
one of the biggest banks in Mauritius. Today, MCB is 
more than ever closer to its customers. 

How do they engage?

One of the main channels which MCB uses to engage 
its customers is its Facebook Page. 

Through its effective social media strategy, this bank 
manages to get an average of 1580 followers per 
month (Source: SocialBakers). 

Content shared portrays MCB’s efforts to provide the 
best quality services to its customers. They also put 
forward their different CSR projects and sponsoring. 

For example, their recent User-Generated Content 
campaign for customers from Rodrigues or the fact 
that they responded to customers’ wish to have a 
new ATM at Baie Du Tombeau are signs that they 
listen and act.   

https://goo.gl/FaurG9
https://goo.gl/FaurG9
https://goo.gl/VURvX0


Speak Up

SPEAK UP! is a new Mauritian platform which enables 
a connection between brands and their customers. 
Their aim is to encourage collaboration and hence 
help companies make better marketing strategies. 

How do they engage?

When we talk about brands understanding its 
customers, we talk about effective market research. 

SPEAK UP! collects information both offline and 
online. 

Through online surveys on different topics related to 
the brands, they collect information about the 
customers behaviour, opinions and preferences.

They provide an innovative and engaging way for 
the customers to shape the services provided by the 
brands affiliated with them.  

https://goo.gl/OwDFrM
https://goo.gl/OwDFrM


9 Tools for E�ective
Customer Engagement
Customer Comments | Exit Intent | Social Sharer



Customer Comments
By allowing customers to comment, 

you ensure continuous fresh content 

on your website, which is good for 

your website domain authority. 

Tools: Disqus, LiveFyre, Facebook 

Exit Intent
Exit Intent display makes sure that 

the customer takes a last action 

before leaving your page. They also 

act as retention features in some 

cases. 

Tools: SumoMe, GetRooster, Optimonk

Social Sharer
Adding Social Sharer to your content 

helps in your distribution phase. It 

also act as a social proof and 

increase the crediblity of your 

product. 

Tools: Addthis, Shareaholic, GetSocial

https://disqus.com/
https://disqus.com/
http://goo.gl/uwtpBY
http://goo.gl/uwtpBY
www.facebook.com
www.facebook.com
https://sumome.com/
https://sumome.com/
www.getrooster.com
www.getrooster.com
https://www.optimonk.com/
https://www.optimonk.com/
www.addthis.com/
www.addthis.com
https://shareaholic.com/
https://shareaholic.com/
https://getsocial.io/
https://getsocial.io/


Dell
Pencil

http://goo.gl/bfjeOu
http://goo.gl/zEZ6xA
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